F E AT U R E D I N S I G H T S
DELIVERING CONSUMER CL ARIT Y

C A M P U S T R A C K 2016:
ECOMMERCE IS THE
PICK OF THE LOT
•

E-commerce retains status as most preferred sector for MBA
graduates

•

Amazon new entrant in the top ten list of preferred recruiters;
ranked 6th

•

HUL holds top spot as most preferred employer for the f ifth year
in a row

What are the key factors that business school graduates look for when
choosing an employer, and which sector is the most preferred when it
comes to employment? Given the shift in business opportunities and
job trends in what is a highly competitive market place, how should
India Inc. approach the crucial task of recruiting the best talent from
campuses across the country? These are some of the questions that the
Nielsen Campus Track Business School Survey aims to find answers to.
The Campus Track study measures and monitors attitudes and
perceptions of students in relation to career preferences and potential
recruiters. The study was conducted among 2nd year students across 35
top MBA colleges in India in October-November 2015.

ECOMMERCE CONTINUES TO SHINE
E-commerce emerged as the most preferred sector for employment
for graduates from business schools in India with 30% of the students
surveyed indicating it as their top choice – 2% higher compared to
2015. This indicates how much of a foothold the sector has gained
over the past several months. The nascency that was initially attached
to ecommerce has long since disappeared, and today it has become
a highly employable sector. Moreover, as the study found out, the
opportunity to learn is also driving B-school graduates towards this
space.
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MOST PREFERRED SECTOR
The Banking and Financial Services (BFSI) industry and Information
Technology are tied in second place with the former seeing an
increase in traction with a score of 25% - a jump of 4% from 2015.
Information Technology (IT) too witnessed a significant increase;
25% of the students prefer the IT sector compared to just 17% in
2015. The Fast Moving Consumer Goods industry (FMCG) did not
witness a change in preference (24%).
Over the last four rounds of the Campus Track survey, we have
seen e-commerce consistently strengthening its position as the
preferred sector – moving from 20% in 2012 to 30% in 2015. At
the same time, BFSI and IT have also seen increase in preference.
In 2012, 15% of the students preferred BFSI and 19% preferred
IT; in 2015 both these were the preferred sectors by 25% of the
students. FMCG on the other hand, has seen decline in its status
as a preferred sector from 29% in 2012 to 24% in 2015.

THE RECRUITER OF CHOICE
Hindustan Unilever Ltd. has retained its position as the most
preferred business school recruiter according to the latest Nielsen
Campus Recruitment Index (CRI). The CRI index is a measurement
of the recruiters’ brand strength at B-School campuses, based on
multiple attributes. Some of the key factors that students consider
while framing an opinion about a prospective employer include,
degree of independence at work, amount of learning on the job
and company reputation.
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CRI RANKS-

CRI RANKS-

2016 GRADUATING BATCH
RANK

2015 GRADUATING BATCH

COMPANY

CRI

RANK

COMPANY

CRI

1

HUL

208

1

HUL

230

2

Google

191

2

ICICI Bank

189

3

Microsoft

183

3

HDFC Bank

175

4

HDFC Bank

177

4

Microsoft

165

5

Aditya Birla Group

168

5

HSBC

158

6

Amazon

163

6

Coca-Cola

156

7

ICICI Bank

162

7

CITI Group

152

8

P&G

159

8

Google

145

9

McKinsey & Co.

155

9

McKinsey & Co.

145

10

Facebook

152

10

L&T

144

Source: Nielsen Campus Track B School Survey 2016

In line with the positive sentiment for E-commerce,
Amazon India saw a lot of B-school students favouring the
company; the online retailer is a new entrant in the top ten
list of most preferred recruiters – coming in at number
sixth this year.
The top ten companies in terms of the CRI rankings this
year include two companies from FMCG sector and three
from IT and BFSI each. While FMCG is represented by
HUL (rank 1) and P&G (rank 8), Google (rank 2) Microsoft
(rank 3) and Facebook (rank 10) are the top recruiters from
the IT industry. From the BFSI industry, the top recruiters
include HDFC Bank and ICICI Bank.

DREAM EMPLOYERS
While the CRI showcases the students’ overall perception
about the recruiters, the Dream Company list highlights
the companies that most students say they would like to
work for.
Dream Companies stated by the students are usually
influenced by companies that are planning to visit their
campus or have been visiting them often. This year, when
asked about their dream employer, respondents across the
business schools selected HUL (15.2%), Google (14.8%)
and Amazon (12%) as the top three.

DREAM COMPANY-

2016 GRADUATING BATCH
COMPANY

(%)

COMPANY

(%)

HUL

15.2

Axis Bank

10.1

Google

14.8

Microsoft

9.4

Amazon

12

HSBC

8.8

HDFC Bank

11.4

McKinsey & Co.

8.7

ICICI Bank

10.9

P&G

8

Source: Nielsen Campus Track B School Survey 2016
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ABOUT CAMPUS TRACK B-SCHOOL SURVEY
The Campus Track B School survey measures and monitors the attitudes /
perceptions of students in India’s leading MBA colleges towards potential
recruiters and also their broader outlook towards their career and future
growth. The key output of the Campus Track B School study is the ‘Campus
Recruiter Index’ (CRI), - which is a holistic and composite metric which gives
an indicative idea of the overall standing of a recruiter in the eyes of its future
employees. Nielsen Campus Track B School 2016 represents the views of
business school students from 35 top MBA colleges in the country. Views
represented here are from students due to graduate in 2016. The survey was
conducted during October - November 2015.

ABOUT NIELSEN
Nielsen Holdings plc (NYSE: NLSN) is a global performance management
company that provides a comprehensive understanding of what consumers
watch and buy. Nielsen’s Watch segment provides media and advertising
clients with Total Audience measurement services for all devices on which
content — video, audio and text — is consumed. The Buy segment offers
consumer packaged goods manufacturers and retailers the industry’s only
global view of retail performance measurement. By integrating information
from its Watch and Buy segments and other data sources, Nielsen also
provides its clients with analytics that help improve performance. Nielsen, an
S&P 500 company, has operations in over 100 countries, covering more than
90% of the world’s population.
For more information, visit www.nielsen.com.
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